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Press Release

Wednesday 11h January 2012
Last chance to see if you have the Perfect Boardroom Pitch?

Students across Northern Ireland are being offered the opportunity to show industry professionals what they are made of in ‘The Pitch 2012’, an Apprentice-style challenge from The Chartered Institute of Marketing Ireland in association with Northern Bank.

‘The Pitch’ offers students enrolled on any Chartered Institute of Marketing course or business course with marketing, the chance to analyse a real-life marketing scenario and present their solution to a panel of industry experts. The judging panel, including senior marketing professionals, is looking for teams of three creative and enthusiastic students with innovative ideas they can present at the live final in February 2012.

Although in its inaugural year in Northern Ireland, ‘The Pitch’ has been a success throughout other regions in the UK with participants of varying age and experience. Previous winners have seen their ideas implemented in real life; a unique opportunity for any student. 

Commenting on the competition, Charles Fulton, Chairman of The Chartered Institute of Marketing Ireland, said:

“One of the most important elements of business, especially in the current climate, is the ability to come up with creative solutions to problems and communicate them clearly and concisely; this is exactly what ‘The Pitch’ sets out to do. The competition offers students a fantastic opportunity to gain presentation experience in front of marketing professionals which will set their CVs apart when it comes to looking for graduate jobs.”

The winning team will be crowned ‘The Pitch Champions 2012’ and will benefit from a year’s Chartered Institute of Marketing affiliate membership, and the opportunity to see their ideas used by CIM Award-winning Northern Bank if it decides to implement the winning plan.

Northern Bank’s Marketing Manager Michael McLaughlin added:

“Northern Bank is delighted to work with The Chartered Institute of Marketing on this exciting project as the student market is an extremely important sector in the banking industry. ‘The Pitch’ will provide us with an alternative way to meet the future generation of business leaders while offering priceless insights into the market. 

“Every year the standard of graduate applications to Northern Bank is increasing and we feel ‘The Pitch’ gives students an exciting challenge to differentiate themselves. Even simply taking part in ‘The Pitch’ will help students build on their professional experience which will be beneficial to their future career.”

The Pitch is now open for applications and is free to enter. Teams of three students enrolled on any Chartered Institute of Marketing course or business course with marketing in Northern Ireland are encouraged to enter before the closing date of 31 January 2012. 15 teams will be selected to go forward to the final event where they will present their ideas in just 8 slides to a panel of experts at UTV. For further information and to enter online please visit www.cim.co.uk/thepitchni.
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